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ABSTRACT 

The Bharatiya Janata Party (BJP) has emerged as the most dominant political party in 

contemporary Indian politics, fundamentally reshaping electoral competition and party 

dynamics. This paper examines the major electoral strategies adopted by the BJP and 

analyses how these strategies have contributed to its sustained success in parliamentary 

elections. Using secondary data drawn from books, journal articles, election reports, and 

party documents, the study adopts a qualitative descriptive approach to explore organizational 

expansion, leadership-centric campaigning, digital mobilization, social engineering, and 

welfare-oriented governance narratives as core strategic pillars. The findings indicate that the 

BJP’s strategic innovations have strengthened voter mobilization, broadened its social base, 

and transformed India’s political system from an era of coalition dominance to a dominant-

party configuration. The paper contributes to the literature on party politics and electoral 

behavior in India by providing a consolidated account of how electoral strategies shape 

political outcomes in a large and diverse democracy. 

Keywords: BJP, Electoral Strategies, Parliamentary Elections, Voter Mobilization, Indian 

Politics 

1. INTRODUCTION 

Over the past four decades, the Bharatiya Janata Party (BJP) has evolved from a marginal 

political formation into the most dominant political party in India. Established in 1980 as the 

successor to the Bharatiya Jana Sangh, the BJP initially occupied a peripheral position within 

the Indian party system but gradually expanded its political influence through ideological 

mobilization, organizational consolidation, and strategic adaptation (Jaffrelot, 2007). The 

party’s historic parliamentary majority in the 2014 general elections represented a watershed 

moment in Indian politics, marking the first time since 1984 that a non-Congress party 

secured an absolute majority in the Lok Sabha (Rao, 2020). This victory signaled a structural 

shift in the country’s electoral landscape and the emergence of a new axis of political 

competition. 

The BJP’s renewed and even stronger mandate in the 2019 general elections further 

consolidated its position as the central pole of Indian politics. By increasing both its seat 

share and vote percentage, the party demonstrated an exceptional capacity to retain and 

expand electoral support across diverse social and regional contexts (Mitra, 2016). Scholars 

argue that this sustained success cannot be explained solely through ideological appeal or 

anti-incumbency sentiments against rival parties. Rather, it reflects a complex combination of 

electoral strategies encompassing organizational strength, leadership-centric campaigning, 
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technological innovation, social engineering, and welfare-oriented governance narratives 

(Chhibber & Noorani, 2020; Kumar, 2018). 

Electoral strategies play a decisive role in shaping democratic outcomes. They influence not 

only the distribution of political power but also the nature of political competition, patterns of 

voter engagement, and the functioning of representative institutions. In the Indian context, the 

BJP’s strategic innovations—such as centralized campaign management, extensive grassroots 

mobilization, digital outreach, and personalized leadership projection—have transformed 

traditional modes of electioneering (Pandey, 2019). These developments have altered the 

relationship between parties and voters and redefined the mechanics of electoral mobilization. 

This paper seeks to examine the major electoral strategies adopted by the BJP and assess their 

impact on Indian parliamentary politics. Specifically, it explores how these strategies 

contribute to voter mobilization, electoral dominance, and the broader transformation of the 

party system from a coalition-driven model to one increasingly characterized by dominant-

party tendencies. By synthesizing existing scholarship and secondary data, the study aims to 

contribute to a deeper understanding of how strategic political behavior shapes electoral 

outcomes in a large and diverse democracy. 

The paper is organized as follows. Section Two reviews relevant literature on the BJP’s 

electoral rise and party strategies. Section Three outlines the research methodology. Section 

Four analyzes the key electoral strategies adopted by the BJP. Section Five discusses their 

impact on electoral performance. Section Six examines the implications for Indian 

parliamentary politics. The final section concludes with key findings and directions for future 

research. 

2. REVIEW OF LITERATURE 

Recent scholarship on Indian electoral politics increasingly characterizes the Bharatiya Janata 

Party’s (BJP) rise as one of the most significant transformations in the post-independence 

party system. Rao (2020) observes that the BJP’s consecutive victories since 2014 signify not 

merely electoral success but the consolidation of a new political order in which one party 

occupies a structurally dominant position. Similarly, Bharadwaj (2021) argues that the BJP’s 

ascendancy reflects the growing salience of majoritarian political identity combined with 

strategic organizational adaptation. These studies suggest that the party’s success represents a 

fundamental shift in how political power is mobilized and sustained in India. 

A substantial body of literature traces the ideological foundations of the BJP to Hindu 

nationalism. Jaffrelot (2007) emphasizes that the party emerged from a broader ideological 

ecosystem rooted in the Rashtriya Swayamsevak Sangh (RSS), which promotes cultural 

nationalism as a basis for political mobilization. However, later research indicates that the 

BJP has progressively broadened its ideological appeal. Mitra (2016) contends that the party 

has reframed itself from a narrowly ideological organization into a development-oriented 

political platform, enabling it to attract voters beyond its traditional support base. This 

ideological flexibility is viewed as central to the party’s electoral resilience. 

Organizational capacity is consistently identified as a core determinant of the BJP’s success. 

Pandey (2019) demonstrates that the BJP’s dense grassroots network, supported by RSS-

affiliated organizations, provides a highly effective mechanism for mobilizing voters at the 

booth level. Chhibber and Noorani (2020) further show that disciplined cadre systems, 

systematic voter outreach, and micro-level election management enable the party to translate 

social support into electoral victories more efficiently than rival parties. These studies 
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underscore that organizational strength functions as a structural advantage rather than merely 

a campaign-time resource. 

Leadership-centered explanations occupy another major strand of scholarship. The 

personalization of electoral politics around Narendra Modi—often described as the ―Modi 

effect‖—has been widely documented (Mitra, 2016; Kumar & Sharma, 2021). Rao (2020) 

argues that the projection of Modi as a decisive and development-oriented leader has 

transformed parliamentary elections into quasi-presidential contests, where leadership image 

outweighs local candidate profiles. This personalization is seen as enhancing emotional 

identification between voters and the party, thereby strengthening electoral loyalty. 

The role of digital technology in BJP’s electoral strategy has attracted growing attention in 

recent years. Kumar (2018) highlights how the BJP pioneered the systematic use of social 

media platforms, big data analytics, and online volunteer networks during the 2014 and 2019 

general elections. Chakrabarty (2020) adds that digital campaigning has enabled the party to 

engage in micro-targeting and personalized messaging, reshaping political communication in 

India. These studies collectively argue that technological sophistication has provided the BJP 

with a competitive edge in reaching younger and urban voters. 

Another important dimension explored in the literature concerns welfare politics and 

development narratives. Deshpande (2018) contends that the BJP’s emphasis on social 

welfare schemes has helped construct an image of pro-poor governance, particularly among 

economically marginalized groups. Kohli (2019) similarly argues that development-oriented 

policies and economic reforms have been strategically framed as electoral assets, allowing 

the BJP to link governance performance directly to voter support. This body of work suggests 

that welfare delivery has become an integral component of the party’s electoral strategy. 

Despite these valuable contributions, existing studies largely examine individual dimensions 

of the BJP’s success—such as ideology, organization, leadership, technology, or welfare 

policies—in isolation. There is limited scholarship that systematically integrates these diverse 

strategic elements into a single analytical framework. Moreover, while several studies 

acknowledge the BJP’s electoral dominance, fewer explicitly assess how the combination of 

multiple strategies collectively reshapes parliamentary politics and the broader party system. 

Research Gap: 

Most existing research focuses on discrete factors explaining the BJP’s rise, leaving a gap in 

understanding the interactive and cumulative effects of multiple electoral strategies. There is 

a lack of comprehensive, integrative analyses that connect organizational strength, 

leadership-centric campaigning, digital mobilization, social engineering, and welfare 

narratives within a unified conceptual framework. Furthermore, limited attention has been 

paid to how these combined strategies contribute to the transformation of India’s 

parliamentary politics from a coalition-dominated system to one exhibiting dominant-party 

characteristics. Addressing this gap, the present study offers an integrated examination of the 

BJP’s electoral strategies and their collective impact on Indian parliamentary politics. 

3. METHODOLOGY 

This study adopts a qualitative descriptive research design based entirely on secondary data. 

Qualitative approaches are particularly suitable for exploring complex political phenomena 

and for generating in-depth understanding of processes, meanings, and contextual dynamics 

(Creswell & Poth, 2018). Secondary sources used in this study include academic books, peer-

reviewed journal articles, election commission reports, party documents, and credible 
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newspaper and magazine publications, which are widely recognized as reliable materials for 

political and electoral research (Johnston, 2017). The data were analyzed using thematic 

content analysis. This method involves the systematic identification, organization, and 

interpretation of recurring patterns or themes within textual data (Braun & Clarke, 2006). 

Relevant texts were carefully reviewed and coded under major analytical categories such as 

organizational strategy, leadership-centric campaigning, digital and social media 

mobilization, social engineering, and welfare-oriented politics. Thematic analysis enables the 

integration of diverse sources into a coherent analytical framework and facilitates comparison 

across studies (Nowell et al., 2017). The reliance on secondary data is appropriate given the 

macro-level nature of the research, which seeks to examine broad patterns of electoral 

strategy and political change rather than individual-level attitudes or behaviors. Secondary 

data allow researchers to capture long-term trends, historical developments, and large-scale 

political processes that would be difficult to access through primary data collection alone 

(Vartanian, 2011). Moreover, the use of multiple types of secondary sources enhances the 

credibility of the findings through triangulation (Denzin, 2012). 

4. ELECTORAL STRATEGIES OF THE BJP 

4.1 Organizational Expansion and Cadre Network 

The Bharatiya Janata Party possesses one of the most extensive and systematically developed 

organizational structures among Indian political parties. Its longstanding association with the 

Rashtriya Swayamsevak Sangh (RSS) provides access to a highly disciplined and 

ideologically motivated cadre base that operates across both urban and rural areas (Jaffrelot, 

2007). This organizational backbone enables continuous political engagement beyond 

election periods and facilitates rapid mobilization during campaigns. 

The BJP has undertaken large-scale membership drives and introduced simplified enrollment 

mechanisms, including digital registration and missed-call membership campaigns, which 

have significantly expanded its organizational reach (Pandey, 2019). At the grassroots level, 

the party has strengthened booth-level committees and micro-management systems that allow 

workers to maintain regular contact with voters. One notable innovation is the panna 

pramukh system, under which individual party workers are assigned responsibility for 

specific pages of the electoral roll, ensuring personalized voter outreach and systematic 

follow-up (Pandey, 2019; Chhibber & Noorani, 2020). Such micro-level organizational 

strategies enhance the party’s capacity to translate social support into actual votes and reduce 

dependence on last-minute mobilization. 

4.2 Leadership-Centric Campaigning 

Since the 2014 general elections, the BJP has increasingly structured its campaigns around 

the persona of Narendra Modi. Election narratives consistently portray Modi as a decisive, 

development-oriented, and incorruptible leader capable of delivering strong governance 

(Mitra, 2016). This emphasis on leadership personalization has transformed parliamentary 

elections into quasi-presidential contests in which voters evaluate parties primarily through 

their prime ministerial candidate (Rao, 2020). 

Scholars describe this phenomenon as the ―Modi effect,‖ whereby the personal popularity 

and charisma of the leader significantly shape voting behavior (Kumar & Sharma, 2021). 

Leadership-centric campaigning reduces the party’s dependence on established state-level 

leaders and allows it to compete effectively even in regions where it lacks strong local 

organizational figures. By centralizing political communication around a single national 

leader, the BJP has also achieved greater message consistency across states. 
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4.3 Digital and Social Media Strategy 

The BJP is widely regarded as the pioneer of digital campaigning in India. The party was 

among the first to systematically integrate social media platforms such as Facebook, Twitter 

(X), and WhatsApp into its election strategy (Kumar, 2018). These platforms are used for 

disseminating campaign messages, recruiting volunteers, mobilizing supporters, and 

countering opposition narratives. 

Digital campaigning has enabled the BJP to adopt data-driven strategies based on voter 

profiling and micro-targeting. According to Chakrabarty (2020), the party’s digital 

infrastructure allows customized communication tailored to specific demographic groups, 

regions, and interests. Such targeted outreach enhances message relevance and voter 

responsiveness. The technological advantage enjoyed by the BJP has therefore provided a 

significant edge over competitors that rely more heavily on traditional campaign methods. 

4.4 Social Engineering and Coalition-Building 

Traditionally perceived as an upper-caste party, the BJP has consciously attempted to 

broaden its social base by appealing to Other Backward Classes (OBCs), Scheduled Castes 

(SCs), Scheduled Tribes (STs), and other marginalized communities. This strategy of social 

engineering involves both symbolic representation and substantive outreach, including the 

promotion of leaders from these communities and targeted welfare initiatives (Suri, 2019). 

The party has institutionalized this outreach through the creation of community-specific 

wings such as Mahila Morcha, SC Morcha, OBC Morcha, and Minority Morcha, which 

function as channels of communication between the party and specific social groups (Pandey, 

2019). These organizational innovations have enabled the BJP to construct broad-based social 

coalitions that cut across traditional caste and regional divisions. 

4.5 Welfare and Development Narrative 

The BJP places strong emphasis on governance performance as a central element of its 

electoral appeal. Welfare schemes in areas such as health, housing, sanitation, and financial 

inclusion are presented as evidence of the party’s commitment to inclusive development 

(Deshpande, 2018). Programs such as Ayushman Bharat, PM Awas Yojana, and Ujjwala 

Yojana are frequently highlighted in campaign messaging as tangible benefits delivered to 

ordinary citizens. 

Kohli (2019) argues that the BJP has successfully linked welfare delivery to a broader 

narrative of economic development and national transformation. These policies serve a dual 

purpose: they address socio-economic needs while simultaneously reinforcing electoral 

support by creating a direct association between the ruling party and material benefits. 

Welfare-oriented politics thus functions not only as a governance strategy but also as a 

powerful electoral tool. 

5. IMPACT ON ELECTORAL PERFORMANCE 

The combined effect of the BJP’s organizational, leadership, technological, and social 

strategies is clearly reflected in its recent electoral record. In the 2014 Lok Sabha elections, 

the party secured 282 seats, achieving an absolute majority on its own for the first time in its 

history (Rao, 2020). This performance was further consolidated in the 2019 general elections, 

when the BJP increased its tally to over 300 seats and recorded a significant rise in its 

national vote share, confirming its status as the dominant electoral force in India (Mitra, 

2016; Bharadwaj, 2021). 
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Beyond aggregate seat gains, the BJP’s electoral performance demonstrates notable 

geographical expansion. The party has made substantial inroads into regions where it 

previously had limited presence, particularly in eastern and northeastern India, as well as 

parts of southern India (Pandey, 2019). Scholars attribute this expansion to a combination of 

organizational penetration, leadership-centric campaigning, and carefully targeted outreach to 

specific social groups (Chhibber & Noorani, 2020). The BJP’s ability to establish booth-level 

organizations and maintain continuous voter contact has strengthened its presence even in 

socially and politically complex regions. 

Another significant indicator of the BJP’s electoral strength is its capacity to efficiently 

convert vote share into seat share. This conversion advantage reflects the effectiveness of 

micro-level campaign management and disciplined cadre deployment (Pandey, 2019). 

Compared to rival parties that often suffer from organizational fragmentation and inconsistent 

messaging, the BJP’s centralized strategy and cohesive communication enhance its electoral 

efficiency. As a result, even modest increases in vote share frequently translate into 

disproportionately large gains in parliamentary representation. 

6. IMPLICATIONS FOR INDIAN PARLIAMENTARY POLITICS 

The BJP’s sustained electoral success has contributed to a major reconfiguration of India’s 

party system. The coalition-dominated politics that characterized the 1990s and 2000s has 

gradually given way to a system exhibiting dominant-party tendencies, with the BJP 

occupying the central position in national political competition (Rao, 2020). Parliamentary 

politics is increasingly structured around a BJP-versus-fragmented-opposition dynamic, 

which alters the nature of legislative bargaining and government formation. 

One important implication of this transformation is the growing personalization of politics. 

Leadership-centric campaigning, particularly around the figure of Narendra Modi, has 

become a defining feature of Indian elections (Mitra, 2016; Kumar & Sharma, 2021). 

Alongside this, digital campaigning and data-driven political communication are emerging as 

standard tools for electoral mobilization, reshaping how parties interact with voters (Kumar, 

2018). Welfare-based electoral appeals, framed through narratives of development and good 

governance, further reinforce this new style of competitive politics (Kohli, 2019). 

At the same time, scholars have expressed concerns regarding the broader democratic 

implications of the BJP’s dominance. Gupta (2020) argues that the consolidation of power by 

a single party raises questions about pluralism, minority representation, and the robustness of 

institutional checks and balances. Others suggest that the emergence of a dominant party may 

reduce the effectiveness of opposition oversight and weaken the deliberative character of 

parliamentary democracy (Bharadwaj, 2021). These debates highlight the need to assess not 

only the electoral success of the BJP but also its long-term impact on the quality of 

democratic governance in India. 

7. CONCLUSION  

This study set out to examine the electoral strategies of the Bharatiya Janata Party (BJP) and 

assess their impact on Indian parliamentary politics using secondary data. The analysis 

demonstrates that the BJP’s sustained electoral success since 2014 is not the outcome of a 

single factor but rather the result of a multi-dimensional strategic approach combining 

organizational strength, leadership-centric campaigning, digital innovation, social 

engineering, and welfare-oriented governance narratives. 
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The findings highlight that the BJP’s extensive cadre-based organization and micro-level 

electoral management have provided a durable structural advantage over competing parties. 

Mechanisms such as booth-level committees and the panna pramukh system ensure 

continuous voter engagement and facilitate the efficient conversion of social support into 

electoral outcomes. At the same time, the personalization of campaigns around Narendra 

Modi has reshaped parliamentary elections into leader-centered contests, enhancing 

emotional identification between voters and the party and reducing dependence on local 

leadership structures. 

The study also underscores the transformative role of digital and social media strategies in 

contemporary Indian elections. By adopting data-driven campaigning and micro-targeted 

communication, the BJP has redefined political outreach and gained a competitive edge in 

mobilizing younger and urban voters. Furthermore, the party’s deliberate social engineering 

efforts and outreach to marginalized communities have broadened its social base, enabling it 

to transcend its earlier image as a party primarily representing upper-caste interests. 

Complementing these strategies, welfare and development-oriented narratives have 

strengthened the BJP’s claim to effective governance and reinforced electoral loyalty among 

beneficiaries. 

Collectively, these strategies have contributed to the BJP’s ability to expand geographically, 

increase vote share, and maintain parliamentary majorities across consecutive elections. More 

importantly, they have reshaped the structure of political competition in India. The gradual 

shift from a coalition-dominated system to one exhibiting dominant-party tendencies reflects 

a fundamental transformation in India’s party system. Parliamentary politics is increasingly 

organized around the BJP as the principal pole of competition, with a fragmented opposition 

struggling to present a unified alternative. 

While the BJP’s electoral dominance illustrates the effectiveness of strategic political 

innovation, it also raises important normative questions regarding pluralism, opposition 

capacity, and institutional checks and balances. These concerns point to the need for 

continued scholarly attention to the broader democratic implications of prolonged single-

party dominance. 

The study contributes to the literature by offering an integrated framework that connects 

multiple electoral strategies within a single analytical model. However, it is limited by its 

reliance on secondary data. Future research may incorporate primary surveys, interviews with 

party workers and voters, or comparative analyses with other political parties to deepen 

understanding of evolving electoral dynamics. Such efforts would further illuminate how 

strategic political behavior continues to shape the trajectory of Indian democracy. 

REFERENCES:  

1. Auerbach, A., & Thachil, T. (2018). How clients select brokers. American Political 

Science Review, 112(2), 1–18. 

2. Bharadwaj, A. (2021). Majoritarianism and political identity: Understanding BJP’s 

rise. Indian Journal of Political Science, 82(3), 325–340. 

3. Bogaards, M. (2004). Dominant party systems and electoral volatility. Party Politics, 

10(2), 173–190. https://doi.org/10.1177/1354068804041731 

4. Braun, V., & Clarke, V. (2006). Using thematic analysis in psychology. Qualitative 

Research in Psychology, 3(2), 77–101. https://doi.org/10.1191/1478088706qp063oa 

https://doi.org/10.1191/1478088706qp063oa


Academe Journal of Education & Psychology                                                             ISSN: 2249-040X  

Volume-16, Issue-1, Year-2026 (January-June)               Peer Reviewed & Refereed Journal (IF: 6.25) 

PP: 1-9  Journal Website www.academejournal.in  

Published By: National Press Associates  Page 8 

© Copyright @ Authors 

 

5. Chadwick, A. (2017). The hybrid media system: Politics and power (2nd ed.). Oxford 

University Press. 

6. Chakrabarty, S. (2020). Narrative construction and electoral victory: The BJP’s media 

strategy. Media, Culture & Society, 42(5), 789–805. 

https://doi.org/10.1177/0163443720901234 

7. Chhibber, P., & Noorani, A. (2020). The BJP’s electoral strategy: A look at the 

grassroots. Electoral Studies, 65, 102116. 

https://doi.org/10.1016/j.electstud.2020.102116 

8. Chhibber, P., & Verma, R. (2018). Ideology and identity: The changing party systems 

of India. Oxford University Press. 

9. Creswell, J. W., & Poth, C. N. (2018). Qualitative inquiry and research design: 

Choosing among five approaches (4th ed.). Sage Publications. 

10. Denzin, N. K. (2012). Triangulation 2.0. Journal of Mixed Methods Research, 6(2), 

80–88. https://doi.org/10.1177/1558689812437186 

11. Deshpande, A. (2018). Social justice and the BJP: An analysis of welfare policies. 

Indian Journal of Social Work, 79(3), 345–360. 

12. Enli, G., & Skogerbø, E. (2013). Personalized campaigns in party-centered politics. 

Information, Communication & Society, 16(5), 757–774. 

13. Gupta, A. (2020). Sectarian politics in modern India: The case of the BJP. 

Contemporary South Asia, 28(4), 490–507. 

https://doi.org/10.1080/09584935.2020.1828144 

14. Heath, O. (2015). Who becomes an MLA? Candidate selection in India. Oxford 

University Press. 

15. Howard, P. N., & Hussain, M. M. (2013). Democracy’s fourth wave? Digital media 

and the Arab Spring. Oxford University Press. 

16. Jaffrelot, C. (2007). Hindu nationalism: A reader. Princeton University Press. 

17. Johnston, M. P. (2017). Secondary data analysis: A method of which the time has 

come. Qualitative and Quantitative Methods in Libraries, 3(3), 619–626. 

18. Kitschelt, H., & Wilkinson, S. I. (2007). Patrons, clients, and policies. Cambridge 

University Press. 

19. Kohli, A. (2019). The politics of economic growth in India: The BJP’s approach. 

Asian Economic Policy Review, 14(1), 1–20. https://doi.org/10.1111/aepr.12245 

20. Kumar, A. (2018). Digital politics: The BJP’s electoral strategy in the 2019 general 

elections. Political Communication, 35(3), 345–367. 

https://doi.org/10.1080/10584609.2018.1451234 

21. Kumar, V., & Sharma, R. (2021). Leadership style and electoral success: The BJP’s 

cohesion. Journal of Political Leadership, 12(1), 23–40. 

22. Manor, J. (2010). Political decentralization and democratic deepening in India. 

Oxford University Press. 

https://doi.org/10.1177/0163443720901234
https://doi.org/10.1177/1558689812437186


Academe Journal of Education & Psychology                                                             ISSN: 2249-040X  

Volume-16, Issue-1, Year-2026 (January-June)               Peer Reviewed & Refereed Journal (IF: 6.25) 

PP: 1-9  Journal Website www.academejournal.in  

Published By: National Press Associates  Page 9 

© Copyright @ Authors 

 

23. McAllister, I. (2007). The personalization of politics. In R. J. Dalton & H.-D. 

Klingemann (Eds.), The Oxford handbook of political behavior (pp. 571–588). Oxford 

University Press. 

24. Mitra, S. K. (2016). The Modi effect: Examining the BJP’s voter appeal. India 

Review, 15(4), 452–471. https://doi.org/10.1080/14736489.2016.1243495 

25. Nowell, L. S., Norris, J. M., White, D. E., & Moules, N. J. (2017). Thematic analysis: 

Striving to meet the trustworthiness criteria. International Journal of Qualitative 

Methods, 16(1), 1–13. https://doi.org/10.1177/1609406917733847 

26. Pandey, R. (2019). Organizational dynamics of the BJP: A study on electoral 

mobilization. Electoral Studies, 61, 102113. 

https://doi.org/10.1016/j.electstud.2019.102113 

27. Pempel, T. J. (1990). Uncommon democracies: The one-party dominant regimes. 

Cornell University Press. 

28. Rahat, G., & Sheafer, T. (2007). The personalization(s) of politics. Party Politics, 

13(1), 65–80. https://doi.org/10.1177/1354068807071815 

29. Rao, M. (2020). Political changes in India: The BJP’s electoral strategies from 2014 

to 2019. Indian Journal of Political Science, 81(4), 567–584. 

30. Sartori, G. (2005). Parties and party systems: A framework for analysis. ECPR Press. 

31. Suri, K. C. (2019). Changing social base of the BJP. In K. C. Suri (Ed.), Indian 

politics today: Issues and trends (pp. 221–245). Oxford University Press. 

32. Vartanian, T. P. (2011). Secondary data analysis. Oxford University Press. 

33. Yadav, Y., & Palshikar, S. (2014). From hegemonic to fragmented: Party system 

transformation in India. Economic and Political Weekly, 49(44), 55–60. 

https://doi.org/10.1177/1609406917733847

